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ABSTRACT

This quantitative research aimed to 1) study the demographic factors affecting the decision to use an
Electronic Wallet (E-Wallet) and 2) study the consumer behavior factors influencing the decision to use an E-
Wallet among employees of NHK Spring company in Chachoengsao province. The sample group consisted of
229 employees, selected through purposive sampling. The data collection instrument was a questionnaire, and
the data were analyzed using descriptive statistics, including frequency and percentage, and inferential statistics,

namely One-Way ANOVA and Multiple Regression Analysis.

The results revealed that demographic factors, including gender, age, education level, and income, had
a statistically significant effect on the decision to use an E-Wallet at the.05 level, whereas marital status did not.
Regarding consumer behavior factors, it was found that actual usage experience, the most frequently used
service type, transaction value range, and the variety of brands ever used had a statistically significant effect on
the decision to use an E-Wallet at the.05 level. The primary reasons for usage were ease of use, convenience,

and speed, followed by receiving special privileges and the ability to check past expenditures.
Keywords: E-Wallet, Electronic Wallet, Consumer Behavior, Decision Making, FinTech
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