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Abstract

This research aims to study the influence of personal factors, financial literacy, and the marketing
mix on the decision-making process for choosing a savings-based life insurance policy among private
company employees in the Bangkok metropolitan area. The study sample consisted of 400 private
company employees in Bangkok, selected through a simple random sampling method. The research

instrument was an online questionnaire. The collected data were analyzed using descriptive statistics,



including frequency, percentage, mean, and standard deviation, as well as inferential statistics, including

the Chi-square test and Multiple Regression Analysis.

Findings were as follows:

1. The factors of gender and age were found to have a statistically significant relationship with the
behaviors and motivations for choosing a savings-based life insurance policy. Different genders showed
significant variations in their savings goals, savings methods, and reasons for purchasing the policy.
Similarly, different age groups had varying tendencies and reasons for their savings decisions. However,
level of education and average monthly income were not significantly related to the decision-making

behaviors for choosing a savings-based life insurance policy across all aspects.

2. The overall level of financial literacy among the sample group was found to be at the highest
level, particularly concerning the meaning and benefits of saving, which reflects a high degree of financial
awareness. Moreover, this financial literacy was significantly correlated with several aspects of the
decision-making process for choosing a savings-based life insurance policy, especially the reasons for
purchasing a policy. This suggests that individuals with greater financial knowledge tend to have clearer

and more goal-oriented reasons for their purchase decisions.

3. Respondents rated every component of the marketing mix at the highest level. This was
particularly true for the Product, which was perceived as easy to understand and diverse, and the Place,
which was seen as easily accessible and modern. Overall, the marketing mix factors demonstrated a
statistically significant relationship with the decision-making behaviors of consumers choosing savings-

based life insurance policies.

Keywords: Savings, Savings-based life insurance, Private company employees, Marketing mix, Decision-

making behavior
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