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Abstract

This research aimed to 1) study the demographic factors affecting the decision to use loan services and
2) study the marketing mix (7Ps) factors influencing the decision to use loan services for restaurant
entrepreneurs in Bangkok and its vicinity. This study was quantitative research using a questionnaire to collect
data from a sample of 404 small restaurant entrepreneurs in Bangkok and its vicinity. The statistics used for
data analysis included descriptive statistics (frequency, percentage, mean, standard deviation),
Chi-square test, and Ordinal Logistic Regression.

The results showed that the majority of respondents were female (55.0%) , aged between 51-60 years
(45.05%) , had a highest education level of a Higher Vocational Certificate or equivalent (29.70%) , and had a
monthly income of 40,001-60,000 THB (42.08%). Regarding the marketing mix (7Ps) factors, the entrepreneurs
placed the highest importance on the Process factor (Mean = 4.28) , followed by the People factor (Mean =
4.05) and the Product factor (Mean = 4.00), respectively.

The hypothesis testing revealed that demographic factors (gender, age, education, income) did not have
a statistically significant relationship with the loan service selection decision. However, the location of the
establishment showed a statistically significant relationship with the decision (p < 0.05). The Ordinal Logistic
Regression analysis indicated that the marketing mix factors with a statistically significant influence (p < 0.05)
on the selection decision were Process (Odds Ratio = 1.42), Price (Odds Ratio = 1.35), People (Odds Ratio =
1.32) , and Product (Odds Ratio = 1.28) , with the Process factor having the highest influence.

Keywords: Loan, Restaurant Entrepreneurs, Bangkok, Vicinity, Marketing Mix (7 Ps), Service Selection
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