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Factors affecting the behavior of choosing Mobile Banking services among the living population.

In the Bang Khen District, Bangkok.
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Abstract

This research aims to study the behavior of the population in selecting Mobile Banking services.
who live in Bang Khen District Bangkok To study demographic factors Marketing mix factors and
technological factors That affects the behavior of choosing Mobile Banking services. The population used
in the study is the population living in Bang Khen District. There were 185,369 people in Bangkok. The
sampling used stratified sampling. The sample size used in the study was determined using Yamane's
method, totaling 400 people. Data collection used an online questionnaire, Google Form, as a tool for data
collection. Statistics used to analyze data Descriptive data analysis Use basic statistics Distribute
frequencies, percentages, means, and standard deviations. Inferential data analysis Using the Chi Square

statistical analysis tool.

The research results found that Most of the respondents were female. Age between 25-35 years,
single status, education level is bachelor's degree. Working as an employee of a private company Has an
average monthly income in the range between 20,001-30,000 baht from a questionnaire on the behavior of
choosing Mobile Banking services of the population living in Bang Khen District. Bangkok There are
many types of reasons for choosing to use them. Most of the respondents said that transactions can be

made anywhere. The service can be used 24 hours a day. Mobile Banking education is mostly studied and



learned by oneself. and is mostly used for transactions in the area of paying for goods Credit card fees or
utilities Groups of banks that choose to use Mobile Banking services in order of the top 5 are: Kasikorn
Bank Krung Thai Bank Siam Commercial Bank Bangkok Bank and Government Savings Bank,
respectively. Number of times and frequency used 11 - 20 times per month. The time period for using
Mobile Banking services is uncertain and the average amount of money used is 100 - 500 baht per time. In
terms of marketing mix factors, it was found that the product side, price side, and distribution channel
side. Marketing promotion, personnel, process and physical characteristics When considering the overall
picture Most of them gave importance to every aspect at a high level. And for the technology acceptance
factor, it was found that the perception of benefits in use was at the highest level of importance. As for the

perception of ease of use And the actual implementation gives a high level of importance in every aspect.
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