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Abstract

This study has the following objectives: 1. To study the factors influencing the behavior of using
the QR code payment system of consumers in Lat Krabang District. 2. To study the behavior of using the
QR code payment system of consumers in Lat Krabang District. 3. To study the technological factors that
influence the behavior of using the QR code payment system of consumers in Ladkrabang District. The
sample group used in the research was 400 consumers who used transportation services in the Ladkrabang
area. The research tools were questionnaires and the statistics used in the analysis were frequency,
percentage, mean, standard deviation, t-test independent, One way ANOVA, and Pearson's correlation.

The results of the study found that Most of the respondents were male. accounted for 80.3 percent,
and the overall social and cultural context factors were at a high level (mean = 3.80). When considering
each aspect, it was found that the aspects with the highest average were the cultural aspect (mean = 4.01)
and social context (mean = 3.71). As for the overall technology demand factor, it was at a high level (mean
= 3.95). When considering each aspect, it was found that the aspect with the highest average was the
perceived ease of use. work (average = 4.20), followed by Intention to use (mean = 3.93), perceived benefits
(mean = 3.92), and perceived risks in use (mean = 3.74), respectively, and most agreed that using the system

QR code payments are convenient to use.

Keyword : QR code payment, QR code, transportation business
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