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Abstract
Factors that influence personal savings decisions of working age people in Bangkok. Objectives 1. To
study personal savings of working age people. in Bangkok 2. To study the factors influencing personal savings

decisions of working age people in Bangkok.

The sample group used in this study is working age people. In the Bangkok area, there were 400
people using questionnaires as a tool to collect data. Using a questionnaire as a tool to collect data. Statistics
used in the analysis include frequency, mean, percentage, and standard deviation. Hypotheses were tested
using one-way ANOVA test statistics. (one-way anova) and multiple linear regression analysis (Multiple

Linear Regression Analysis)

The results of the hypothesis testing found that Factors influencing personal savings decisions of working age
people in Bangkok in terms of age, education level, occupation, average monthly income. Different average
monthly expenses have different savings decisions, affecting personal savings decisions of working age people
in the Bangkok area differently, with statistical significance at the 0.05 level. As for the personal savings
factors, The marketing mix has a significant effect on savings decisions of working age people in Bangkok at
the 0.05 level, which can predict 56.00 percent. The Durbin-Watson value is 2.211, indicating that the
variables are independent of each other.
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