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Abstract

This research has the following objectives 1.To study the investment behavior of the working-age group
in Bangkok. 2.To study the personal factors related to the investment behavior of the working-age group
in Bangkok. 3.To study the marketing mix factors related to the investment behavior of the working-age group
in Bangkok.

The population used in this research study consists of working-age individuals who invest in Bangkok.
A sample was drawn using Taro Yamane's formula for a known population size, resulting in a sample size of 400

individuals. The data collection tool is a questionnaire. Data analysis involves both descriptive statistics,



including frequency, percentage, mean, and standard deviation, and inferential statistics, using the Chi-Square
statistic to test the relationship between variables. The relationship between personal information factors,
marketing mix factors, and investment behavior of the working-age group in Bangkok is analyzed using
crosstabulation.

The research findings revealed that : 1) The majority of respondents are female, accounting for 62.7%.
Most of them are aged between 28-37 years, making up 65.3%. The majority are employed in private companies,
accounting for 51.0%, and most have a bachelor's degree, accounting for 83.8%. Their income ranges between
20,000 - 30,000 baht, accounting for 58.5%. 2) The importance level of marketing mix factors on the investment
behavior of working-age individuals investing in Bangkok is generally high, with an average score of 4.45.
When considered individually, the factor with the highest average score is the process factor (x= 4.86), followed
by personnel (x = 4.62), and the factor with the lowest average score is marketing promotion (x =3.98).
3) Regarding the investment behavior of working-age individuals in Bangkok : The primary investment objective
for most is to create future wealth, accounting for 63.2%. The majority choose to invest online, accounting
for 92.0%. Most respondents consider themselves as the most influential in their investment decisions, accounting
for 67.5%. The main reason for investment decisions is clear and detailed information about the investment,
accounting for 63.7%. Most respondents invest in commodities, accounting for 39.3%. The majority have
2-3 years of investment experience, accounting for 60.0%. Most gather investment information through social
networks, accounting for 93.5%. The majority invest on a monthly basis, accounting for 42.5%. Most respondents
have the lowest risk tolerance, accounting for 34.3%.4) The analysis of the relationship between personal factors,
marketing mix factors, and the investment behavior of working-age individuals in Bangkok found that personal
factors such as gender, occupation, and income have a statistically significant relationship with investment
behavior at the 0.05 level. Marketing mix factors such as product, distribution channels, marketing promotion,
physical characteristics, and process also have a statistically significant relationship with investment behavior

at the 0.05 level.

Keywords : Investment, Investment behavior, Marketing mix factors (7Ps)
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