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Factors affecting the behavior of saving money through Mobile Banking of people in Bangkok
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ABSTRACT

This research study, aims to study: 1. Study demographic characteristics that affect the behavior
of saving money through mobile banking of people in bangkok; 2. Study the factors of the marketing mix
that are affect the behavior of saving money through mobile banking of people in bangkok; 3. Study behavior
of saving money through mobile banking of people in bangkok, The sample group used in this research
was 400 people who had previously saved money through mobile banking living in bangkok. The research
hypotheses were defined as: Hypothesis 1; Different demographic characteristics result in the behavior of
saving money through mobile banking of people in bangkok being no different using statistics of
demographic characteristics by Independent t-test, Test 2 groups of differences and statistics by F-Test
(One way ANOVA), Test for differences of more than 2 sample groups. Hypothesis 2; Marketing mix factors
have no relationship with the behavior of saving money through mobile banking of people in bangkok using
statistics of Chi-Square.

The results of the study found that different demographic characteristics, gender, age, and occupation
have an effect on the behavior of saving money through mobile banking of people in bangkok being no different,
As for the different average monthly income have an effect on the behavior of saving money through
mobile banking of people in bangkok being different and marketing mix factors have no relationship with

the behavior of saving money through mobile banking of people in bangkok.
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