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Abstract

This study aims to investigate brand value and marketing mix factors affecting the residential
purchasing decisions of working-age individuals in Bangkok. The sample used in this study consists of 400
individuals aged 20 years and older residing in Bangkok. A multistage sampling method was employed, and
questionnaires were used as the research tool. The statistical methods used for data analysis include frequency,
percentage, mean score, standard deviation, and multiple linear regression analysis.

The findings indicate that the majority of the respondents are female, accounting for 72.3%, aged
between 31-40 years, accounting for 49.5%. Most have a bachelor's degree, accounting for 71.3%, with a
monthly income of 15,001 - 25,000-baht, accounting for 37.3%. The majority work in private companies,
accounting for 68.5%, and reside in the Bangkok metropolitan area, accounting for 44.0%.

The hypothesis testing results reveal that there are two marketing mix factors significantly influencing
the residential purchasing decisions of working-age individuals in Bangkok, ranked in order of importance:
physical characteristics and distribution channels. However, brand value does not significantly influence the
residential purchasing decisions of working-age individuals in Bangkok.

Keywords: Brand and image, Attitude, Purchasing decision, Marketing mix
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