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ABSTRACT

The purpose of this research is to study 1) the demographics of clean food purchase among consumers
in Bangkok province. 2) To study factor marketing mix affect the selection to purchase clean food among
consumers in Bangkok province (7Ps) such as product price place promotion people physical and process. 3)
To study the decision-making process selection to purchase clean food among consumers in Bangkok province
the decision-making process consists of 5 steps are problem recognition and need recognition, information
search, evaluation of alternatives, purchase decision, and post-purchase behavior. The study is quantitative
research conducted with a sample group of 400 individuals. The tool used for the study is a questionnaire from
via Google Forms, collected within Bangkok Province. The data collection involves using statistical methods
such as frequency, percentage, mean, standard deviation. Analysis will utilize inferential statistics including
Independent Sample T-Test and One-Way ANOVA. For hypothesis demographic factors and using multiple
regression analysis. For marketing mix factors, hypotheses will be analyzed using multiple regression and
assessing variance at a significance level of 0.05.

Result of the research findings regarding the demographic characteristics of consumers of clean food
in Bangkok. Majority are female percentage for 79.9%, Age group 21-30 years percentage for 41.5%,
employees of private company percentage for 39.5%, and the sample group predominantly has a monthly
income exceeding 30,001 Baht percentage for 57.8%

To study factor marketing mix affect the selection to purchase clean food among consumers in
Bangkok province. Result of the research findings, in summary of the analysis, the findings reveal that the
majority of respondents' perceptions towards marketing mix factors are predominantly at a high level.
considering the aspects, it was found that the factor with the highest perception level is related to the process:
the availability of restaurant services that allow customers to make advance reservations by phone.
Additionally, in terms decision-making process selection to purchase clean food of consumer. Overall, there is
a high level of satisfaction across all factors considered. The factor that receives the highest level of perception
is post-purchase behavior: when customers are satisfied with purchasing clean food and dining, they are likely

to return for more purchases.



The hypothesis testing results indicate that demographic factors following: There is no significant
difference in clean food purchasing decisions between genders. There are significant differences in clean food
purchasing decisions across different age groups. There are significant differences in how consumers recognize
problems and perceive their needs when making decisions about clean food. There are significant differences
in how consumers evaluate alternatives when choosing clean food. There are significant differences in the
decision-making process when purchasing clean food. There are significant differences in consumer behavior
after purchasing clean food. The differences in occupation have varying impacts on the process of purchasing
clean food are problem recognition and need recognition, information search and evaluation of alternatives,
purchase decision, and post-purchase behavior. The differences in monthly income have varying impacts on
the process of purchasing clean food are information search and evaluation of alternatives, purchase decision,
post-purchase behavior. The marketing mix factors such as price, promotion, personnel, processes, and
physical characteristics have relationships with the decision-making process of choosing clean food in terms
of problem recognition and need recognition. The marketing mix factors such as product attributes, people,
promotion, price, and physical characteristics are related to the decision-making process of choosing clean
food in terms of information search and evaluation. The marketing mix factors such as price, personnel, and
physical characteristics are related to the decision-making process of choosing clean food in terms of
evaluating alternatives and assessing value. The marketing mix factors of price and promotion are related to
the purchasing decision-making process for clean food in terms of purchase decision and post-purchase
behavior.

Keyword: Marketing Mix, Purchasing decision-making process, Clean food
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