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Abstract

This study aims to 1) Study the decision to spend money in the form of contactless
payment. 2) Compare personal factors that influence the decision to spend money in the
form of contactless payment. 3) Study behavioral factors influencing the decision to spend
money in the form of contactless payment. 4) Study marketing mix factors that influence the
decision to spend money in the form of contactless payment after the epidemic of
Coronavirus Disease 2019. Data were collected using a questionnaire from consumers in the
Pathumwan area of Bangkok. 400 samples were analyzed using descriptive statistical values,
including frequency, percentage, and standard deviation, as well as hypothesis testing.

The research results found that 1) Opinions on behavioral factors were rated at the
highest level overall. 2) Opinions on marketing mix factors were also rated at the highest level
overall. 3) Overall opinions on the decision to spend money in the form of contactless
payment were at the highest level. 4) Results of the comparison of personal factors influencing
the decision to spend money in the form of contactless payment showed that gender, average
monthly income, and occupation significantly affected the decision with a statistical
significance of 0.05. 5) The results of the study on behavioral factors influencing the decision
to spend money in the form of contactless payment found that both internal behavioral
factors and external behavior significantly affected the decision with a statistical significance
at the 0.05 level. 6) Results of the study on marketing mix factors influencing the decision to
spend money in the form of contactless payment revealed that the marketing mix factors
related to consumer demand, consumer cost, convenience in electronic transactions, and
communication significantly affected the decision after the epidemic of Coronavirus Disease
2019 among consumers in the Pathumwan area of Bangkok at the 0.05 level of statistical
significance.
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