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study of Factors influencing decision to buy life insurance products with Private Wealth Advisor,
TMB Thanachart Bank By studying various factors that affect the decision to buy life insurance products.
to know information that is beneficial to the organization and to develop processes and sales processes to
be more efficient and effective. By choosing to study during January - December 2022 , the factors that
were studied were demographic factors and behavioral factors of life insurance with Private Wealth
Advisor Thanachart Bank. The study was performed by using SPSS program to analyze the data by
frequency, percentage, mean, standard deviation and test the hypothesis by t-test and find the relationship
in the form of analytical equations according to the Chi-Square Test.

The results of the study revealed that the factors influencing the decision to purchase life
insurance products with Private Wealth Advisor, TMB Thanachart Bank, were gender, age, occupation,
and different monthly income demographic factors affecting the behavior of buying life insurance with
Private. Wealth Advisor (PWA) Thanachart Bank is significantly different. and the marketing mix (7Ps)
correlated with life insurance behavior with Private Wealth Advisor, TMB Thanachart Bank. Product style
the media that made it known (Where), the purpose (Why), the situation to buy (When), and the way to

buy (How) were significantly significant.
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