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Abstract

The purpose of this research was to study "Factors influencing the decision to purchase voluntary motor
insurance of consumers in Bangkok and its vicinity" by collecting data from online questionnaires as a
research tool. The questionnaire was collected from a sample of 385 people by using a simple random
sampling method (Simple Random Sampling). or studying in Bangkok and its vicinity who used to decide
to buy voluntary car insurance The statistics used to test the hypothesis were T -test, One-way ANOVA
and Multiple Regression Analysis.

The results showed that most of the respondents were 55.30% female and 44.70% male, most of
whom were between 30-39 years old and worked as company employees. Bachelor's degree with an
average monthly income of 10,001-20,000 baht. There is a behavior of buying motor insurance in the
voluntary sector. Most of them used to decide to buy voluntary car insurance. Residing, working or
studying in Bangkok and its vicinity The type of voluntary car insurance policy held is type 1 insurance.
The car insurance company holding is Thaisri Insurance and Viriya Insurance. The cars selected for
voluntary motor insurance are aged 1-3 years, purchasing voluntary motor insurance through
agents/brokers. which they have influenced the decision to purchase voluntary motor insurance The
channel for obtaining information on voluntary motor insurance of the chosen company is agent/broker
And the reason for doing voluntary car insurance is know the benefits of coverage and need service in

the event of an accident There was an opinion level in the marketing mix factors (7P's) that had a decision



to purchase voluntary motor insurance overall at a high level. The results of the hypothesis test revealed
that 1) demographic factors did not affect the decision to purchase voluntary motor insurance in Bangkok
and its vicinity and 2) marketing mix factors (7P's) such as distribution channels, staff factors. and process
factors affecting the decision to purchase voluntary motor insurance in Bangkok and its vicinity

statistically significant .05
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