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ABSTRACT

The objectives of this research are to investigate the residents of the Bangkok Metropolitan Area
(BMA) behavior of using mobile banking services in Bangkok, The objective is to study demographic
factors. marketing mix including the acceptance of technology influencing the behavior of using mobile
banking services of the sample group and the method of collecting data by using a questionnaire from a
sample of 400 people, The statistical techniques employed in this research were frequency, percentage,

mean, t-test, oneway analysis of variance (ANOVA) and multiple regression analysis

The findings indicated that most of the sample group were female, aged 31 — 40 years, working in
worked in private companies have an Bachelor's degree average income of 25,001 — 35,000 baht have
affect the behavior of different , Marketing mix factors It was found that the variables that had a good
influence on the behavior of using mobile banking services were Physical Evidence, product, price,
promotion and people, The last factor is The Technology Acceptance Model It was found that the variables
that had a good influence on the behavior of using mobile banking services were perceived usefulness and

perceived ease of use.
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