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ABSTRACT

The objective of this study is to survey factors affecting Pak Kret Nonthaburi consumers’
decision making process the in purchase of COVID insurance by searching that which the marketing mix
affects people in the area of Pak Kret District Nonthaburi Province. In this study, the data was
collected by using questionnaire from the population in this study who live in Pak Kret District In
Nonthaburi Province. The questionnaire was collected from 400 people form the total of 246,212
people living in this area. The data collected was analyzed using descriptive statistics consisting of

frequency, percentage, mean and standard deviation.

The results of this questionnaire found that most of the respondents is female. The most aged
is 23-32 years. The most status is single. The most occupation is employee of private companies. The
most education level is Bachelor's degree. The average monthly income is 20,001 — 30,000 baht. The
purpose of purchasing COVID insurance is coverage 1. When diagnosed with COVID. 2. Medical expense
coverage from COVID infection 3. Income compensation coverage in case of inpatient treatment and 4.

Death coverage from COVID infection.

From the results of the study, it was found that Marketing mix that affects people's purchase
of COVID insurance in Pak Kret district area Nonthaburi Province The importance of factors influencing
the purchase of COVID insurance are as follows: Marketing promotion factors are most closely related
to purchasing behavior of COVID insurance. Followed by factors Product Distribution channel factors,

price, respectively.
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