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Abstract

The aim of this research is 1) to study the behavior of digital financial technology usage of
working people in Bangkok and metropolitan area 2) to study technology acceptance influencing
financial management of working people in Bangkok and metropolitan. The participants were the
people who working people follow financial applications in online social media. There were 400
peoples in this survey through an online approach. The responses were digital financial technology
usage of working people was found that the overall value was at a moderate level (mean = 3.11,
S.D. = 0.391). Performance expectations (mean = 3.48, S.D. = 0.567), followed by Facility condition
expectations of effort and social influence, respectively. As for the financial management of the
working people. By overall, the value was at a moderate level (mean = 2.85, S.D. = 0.497). The

aspect with the most importance was investment, followed by savings, income, and expenditure.
Keywords: Digital Technology Usage in Finance, Technology Acceptance, Financial Management
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