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ABSTRACT

This independent study explores saving behaviors. And the investment of retail
investors in Bangkok (population Generation Y). The sample group was born during the
year1981-1996. Currently, the age between 25-40 years old. The students used secondary
data sources by studying and researching and collecting data from concepts, theories, books,
research and literature review related to use the data as a guideline for research studies and
primary data by distributing questionnaires to retail investors in Bangkok (population
Generation Y) who were a sample group of 409 samples by using the data to analyze T-Test,

F-Test, One- Way Anova and Chi-Square

The study found that most of the sample group had insufficient savings for
retirement, meaning they had no financial freedom. By the saving behavior of investors there
is a way to save through the Social Security Fund. Because the sample group is a private
company employee which is a deduction from income according to labor legislation
followed by bank deposits, provident funds, GSB lottery or BAAC, government bonds,
provident fund (RMF), savings promotion fund (SSF), and long-term equity funds. (LTF)



Investment behavior the sample group had investment objectives for short-term
returns, followed by retirement after retirement and to create financial wealth in the long
term future most of the sample group chose to invest in ordinary shares followed by mutual
funds, consumer assets (gold/real estate/etc.), foreign stocks, assets and bonds. The sample
of investors choosing to invest in securities by considering the fundamentals of the company
first. It consists of the selected industry type to invest in securities, competitiveness, and the
company's management policy, the company's growth rate such as sales, profit, and dividend
policy. And rate of return. Followed by fundamental economic factors, consisting of
economic growth rate (GDP), stock market index, interest rates. And inflation and industrial
factors, consisting of factors affecting the industry, competitive conditions of the industry

and the life cycle of the industry
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® sziun1sAnwasgaidiia wuin ngudiegrdlngiinisdnuiluszdu
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USauaunasnsauiiausin 37uiu 374 Ay Asvludesay 91.44 5998947 A9

L As 7}

@ I

seiuainIUiyans 35 au Anluderay 8.56

e sziusield wudn naudiegrediulngiiszausield 30,001-50,000 U
13U 190 au Andudeuay 46.45 599830 Aw seeus1ele 15,001-30,000
UM 371U 128 au Anudesas 31.30 wazseausielauinni 50,000 U
F1uau 91 au Andudosay 22.25

taseiugnlunisinsisimanning

o dnasudonamulundnning lnsnismisdadadofugiudunisndy
Sustuusn Tneiflens.Diadbuduuien 3.8572 sesasn Ao Jadeiiugiudiu
wsugia lnedaAns Diafsusnuiasusia 3.4437 uaradudugmaivnysy

laedlenS.D.ARAsUAUENAINNTT 3.3072 ALEIRY
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WANTIUNIT00UYaIULYINT Generation Y

® pan1aN19eaN WU ngudiegsdluginisesulunawulssiudny
F1uu 409 Ay Andudosay 100 0%a37 fie BurnswiANs 919U 394 Au
Anidufenar 9630 neswudisondssin S1uau 362 au Aniuosay 88.50
daneondunsesnd. $1udu 103 Ay Anduiesay 25.20 Wusinsiguia
Fuu 76 Au Anidudesay 18.60 ﬂamummﬁaﬂﬁtﬁm%w (RMF) 31u3u 62
au Andudesas 15.20 nesyusmiedaaiunisesy (SSF) $112u 56 AU An
JuSewaz 13.70 waznaamusiuiuszezend (LTF) 31w 28 au Anduiae
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® gnIINTRBULNEINEABNITINEEMRNY LARITIBNITINITEBULNEINEADNTS
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WQANTIUN15a9YUYaIUsEYINT Generation Y
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A Anndueray 85.80 savaw fis newusw S1uau 270 au Aniduseuas
66.00 dgunsndallnm (nesd/edmnFuning/1a+) §1uru 239 au Aady
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% o 4

Advia w118 au Andudesay 28.90 uaziuf] 31w 67 au Anlules

ay 16.40 gUARU

ngUszaeAlunIsasnu

o Snguszandlunisasu wui nguiedrediulngiinguszasdnisamuiiio
Foanisnanouknungluszezdu S1uiu 178 au Andudesas 43.50
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(2) NIIYUNAFDIALTIBYNTY (Inferential Statistics) Anwivoyangueiegia lngld
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wanasiuvseld Aunginssuniseeu wagnisaamulunainvanningun

Uszalnevesinamusedesluuaniinnamiuag (Usssns Gen v)
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® One-Way Anova lag Chi-Square Ainwnfisanudunussywineiulsdassiu

'
=

ALUseY NdnSnadengAnTsun1sesuwanIsauYetinamusegasly

LWANTINNUIUAT (U5z1nT Gen Y)

AuuAgiun 1 : Jadudruypraiiulssnnimansianuduiusdengfinssunisinduamulunain

nannsnduiiuseinalnevesinamueges Tuwangunnumuas (Usssins Generation v)

31NNSANYINUIY Ydesudseynsaanivealinasuiegeglulunn JunnunIuas
(Usg1n3 Generation Y) Usenausiy e uazseausiels Lilinanenisdndulaseuduvestin
asnu wilumenduiuladududseansaans Usenausig 81y @01unIn wagseaun1sfine) 8

HasionsnaulaoeNRuvesinamu

Tadudiudssunsenansvesinamusegaglulnnammnamiuas (Usevns Generation
Y) Usenausme an1unn wazseausel Lilinaneinguszasdlunisamu wituninaduiulady

AulsEYINIAEns Usenaudie ne 01g uavseaun1sAine Anadeinguszasalunisamu

auuAgiun 2 : Jadenugiulunisiwsermdnning danuduiusdenginssunisdndulaayuly

paananvsndwialsewalnevestinamuedeslulwangunnumuas (Usswns Generation Y)

v
¥ a

U9defiugrunuasegna wazladenuusem lagauaswygna Usenaume 8ns1nis
WIAUlnYeLATYEAY (GDP), Aytnatananning, Snsmonds wavdnsGuile drutladudu
Uit Tngsuuishn Uszneume Ussiamemanmnssamdnningfiasu, anuasnsalunisuvsty,
UlgUIBUTITVOIUIEY, IRTINISIASAULlRUSEN WU wenvie mls wazulsuignsinekuduna
wazdnsmanauwn_LifinaseTngUszasdlunisamu Lifinasengfnssunisdndulaamulunain

wannsnduniuseinalnevesinamunegesluwaniauvmumiuag (Useyns Generation Y)

¥
=1 %

lunuvesladeiiugiuaiuenavinssy IneauanaIvnssy Usenaunig Auausaly
MSUUITY, ULBUIBUIIITUDIUIEN, RTINS0 LAUlAUSEN U ganvie Als wazulauienis
Jreduiuna wazdnsmanouuny ldiinadeinguszasdlunisamu wazldiinanangfingsunis
Anaulaasmulunainnanninduislssmalngvesinamunegesluaniunnumiuas (Usevns
Generation Y) usnsnduiuussinngpavinssuiidenasulundnming dnadeinguszasdlunis
amu uavdnasiengAnssumsdnaulaamulunaravdnninduisUssmelnavastinamusegoslu

LWANTINNLMIUAT (Use1InT Generation Y)
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