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Mixed factors of marketing affecting to make decisions of usage of credit card
of people
in Bangkok.
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Abstract

Objectives of research. 1.To study the decisions to use credit cards of people in Bangkok. 2.To study
mixed marketing factors that are related to the decisions to use the credit card of the people in
Bangkok by having a group of samples used in this research conducted, the researchers determined a
sample of the population in Bangkok with aged 20 years or older accounted for 400 people, and the
data collection tool is an exploratory study using questionnaires for statistical tests and analyzing data
with statistics used to analyze data with descriptive statistics.

According to the study, the majority of the sample were 318 females and 82 males, most of whom
had the result of the decision to use credit cards were 20-30 years old, and the majority of the
occupations were private employees, most of whom ,196, were single and bachelor-degree
graduation, average monthly income being 25,001 — 35,000 baht per month.

And with individuals with different personal factors in deciding the use of credit cards of people in
Bangkok, the researchers found that age, status, a number of family members, and average monthly
income are differed in decisions to use different credit cards, whereas gender section and different
educational levels do not affect the decision to use different credit cards.

In terms of mixed marketing analysis, it found that the mixed marketing factors that most affect credit

card’s decisions are promotion, price and product.
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