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ABSTRACT

The study of factors influencing health insurance purchasing behavior (Krungthai-AXA Life
Insurance Public Company Limited) of the population of Generation Y in Pathum Thani Province The
objectives were 1) to study personal factors influencing health insurance purchasing behavior.
(Krungthai-AXA Life Assurance Public Company Limited) of the population of Generation Y in the area
of Pathum Thani Province 2) to study the 7Ps marketing mix factors that influence the purchasing
behavior of health insurance. (Krungthai-AXA Life Assurance Public Company Limited) of the
population of Generation Y in the area of Pathum Thani Province and 3) to study lifestyles that
influence health insurance purchase behavior. (Krungthai-AXA Life Assurance Public Company Limited)
of the population of Generation Y in the area of Pathum Thani Province collecting the information
obtained from the questionnaire (Questionnaire) using a sample group, namely the population of
Generation Y in the area of Pathum Thani province, totaling 438 people. The results were analyzed
using descriptive statistic to explain the analysis results, i.e. frequency, percentage, mean, standard
deviation. The hypothesis was tested with t-Test, ANOVA analysis and multiple regression analysis.

The results of the study revealed that most of the sample groups were female. 68.9 percent
have a bachelor's degree accounted for 75.8 percent of occupations as employees of private
companies accounted for 50.2% with average monthly income 20,000-30,000 baht, or 39.3%, focusing
on the factor of 7Ps marketing mix as a whole, the value is at a high level. The value is at a moderate
level. and overall health insurance purchase behavior. The value is at a high level. The hypothesis

testing results revealed that gender, education level, occupation and monthly income Factors in



overall 7Ps marketing mix influence overall health insurance purchase behaviors. significantly at the
0.05 level and the lifestyle of the consumer group as a whole influence on overall health insurance

purchasing behavior significantly at the 0.05 level.
Keywords: purchase behavior; health insurance; Generation Y population
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