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ABSTRACT
Independent study Behavior of Selection for using Mobile Phone Network of Consumers in Bangkok
Metropolitan Region
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Academic year 2021
Adviser Dr. Sukanya Homwan

The Objectives of this research were 1) to study the demographic factors influencing selecting decision on
mobile phone network of the consumers in Bangkok and metropolitan, and 2) to study the marketing mix factors
influencing selecting decision on mobile phone network of the consumers in Bangkok and Metropolitan. The
samples consisted of 400 consumers in Bangkok and metropolitan. The research tool was 5 valuation rating scale
questionnaires with 0.98 reliability value. Statistics for data were analyzes by frequency, percentage, mean, standard
deviation, and Chi-Square test.

The results of the research were as follows:

1. The consumers were mostly female (58.75%). Age between 20-30 years old (53.25%), having a single
status (73.75%), education level was bachelor degree (64.75%), Occupation of private company employees
(61.75%), and 15,001-30,000 baht income (34.25%). The study on behaviors toward selecting decision on mobile
phone network found that the consumer mostly using Post-paid mobile payment (89.75%), years of mobile using

experience over 10 years (70.75%), average expense per one month was 301-500 baht (30.75%), the user itself is



the most influential person to select on mobile phone network (83.50), time spent was over 8 hours per day
(35.75%), and the mostly mobile of using reasons was communication (82.50%).
2. The marketing mix factors in overall and aspect at the high level. Ranked from the highest to lowest,
process was found to be the highest ()_(=4.07), followed by product ()_(=4.03), and personel ()_(=3.98) respectively.
3. The results of hypothesis testing showed that the demographic factors and the marketing mix factors
influencing selecting decision on mobile phone network of the consumers in Bangkok and metropolitan in overall
and aspect statistically significant at the 0.01 level

Keywords: Marketing mix, Behavior, Selecting decision on mobile phone network
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