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Abstract

The objectives of this research (1) were to study the marketing mix factors in choosing the service of the application
(LINE) of people in Bangkok and (2) to compare the marketing mix in the decision-making process. Selected the service of
the application (LINE) of people in Bangkok, classified by gender, age, education level, occupation and income for 400 people.
The research instrument was a questionnaire. Frequency, percentage, mean, standard deviation One-way ANOV A and Multiple
Regression were analyzed.

The results of the research can be summarized as follows.

1. From collecting information It was found that the majority of the sample were female, 54 %, aged 31-40 years,
44%, graduated with a bachelor's degree or equivalent to 58 %, working as a civil servant/state enterprise employee for 38%
and having monthly income between 15,000-30,000 baht, 53.3% of the total

2. A statistical road test found that demographic factors of age, education and occupation influenced the decision to
use the service of the application (LINE), whereas gender and income did not affect the decision to use the service of the
application (LINE). Application (LINE) and marketing mix for marketing promotion It affects the decision to use the
application service (LINE) the most, followed by the product aspect. and distribution channels in order of price segment It does

not affect the decision to use the service of the application (LINE).

Keywords: Marketing mix; Decision; Application (Line)
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