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Abstract

The purpose of this research was to study the marketing mix of agricultural drones. and to
compare the marketing mix in purchasing agricultural drones by farmers in the Sukhothai area classified by
the individual factors of the farmers by using questionnaires as a tool to collect data from the sample
population is farmers who come to buy agricultural drones at the shop. In Sukhothai, the number of 206
people was analyzed by using statistics, mean, standard deviation, independent sample t-test and One-Way
ANOVA. Most of the respondents were female, 61.2%. In the age range of 26-35 years, 46.6% had a
bachelor's degree, 75.2% had an average annual income of 250,001 — 500,000 baht, 42.2% and had a family
farming area of 1-5 rai. 49.0 Information on marketing mix factors The results showed that the respondents
had a high level of opinion about the marketing mix factor (x= 3.50, S.D =.463). When classified by aspect,
it was found that marketing promotion The opinion level was highest (x_ =3.53, S.D = .554), followed by
price (x_= 3.52, S.D =.565), and the lowest was On the product side (x_= 3.48, S.D = .580), the proof of the
hypothesis found that age respondents and different levels of education will have different opinions on the
marketing mix of agricultural drones. statistically significant at the 0.05 level. The gender of the respondents
average income per year and the number of farming areas in different families There will be no different

opinions on the marketing mix of agricultural drones.

Key word: Marketing mix, farmers in Sukhothai, buying agricultural drones
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