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ABSTRACT

The purpose of this research was to compare about (1) the factors of customer’s personal affect the factor of influencer of
choosing to purchase the machine and industrial materials with Hsin-Thai Industrial Co.,Ltd and (2) the factors of customer’s personal
affect the factor of influencer of purchasing decision the machine and industrial materials with Hsin-Thai Industrial Co.,Ltd separated
by customer’s personal. The research findings show that,

(1) The sample of customers to make decision in purchase the machine and industrial materials with
Hsin-Thai Industrial Co.,Ltd was the group of automobile Industrial which are the biggest group (52%), mostly have
purchasing value about more than 1,000,000 Baht approximately yearly (59%), who are work in department of purchasing and/or
accounting and finance (52%), and mostly located on Middle and Eastern Part of Thailand (47%).

(2) All factors of influencer for choosing to purchase the machine and industrial materials with Hsin-

Thai Industrial Co.,Ltd were in the biggest level of influencer factor, by the factor of influencer for choosing to purchase
the machine and industrial materials with Hsin-Thai Industrial Co.,Ltd mostly in People (x_:4.990), then Service ()(_:4.8875),

Price (x_=4 .7950), Product (x_=4.7900), Promotion (x_=4.7150) and Place was the fewest inflencer factor (x_=4.6125).
(3) When consider to the factor of customer’s personal found that the customers who was in the

different industrials, departments and area, the factor of the factor of influencer of choosing to purchase the machine and
industrial materials with Hsin-Thai Industrial Co.,Ltd was the same. In the other hand, the customer who had different in
amount of purchasing approximately per year, the factor of influencer of choosing to purchase the machine and

industrial materials with Hsin-Thai Industrial Co.,Ltd was different.

Keywords: Purchasing decision; Machine; Industrial materials
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