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Abstract

An Objective of this research was (1) to study the differences in demographic characteristics that affects
the customer buying decision for alternative protein product in Bangkok metropolitan region by gender, age, marital
status, education, occupation and income; (2) to study the marketing mix that affects the customer buying decision
for alternative protein product in Bangkok metropolitan region by product price place and promotion. The populations
of these study total 400 persons. The research tool was 5 valuation rating scale questionnaires. Statistics for data
were analyzes by frequency, percentage, mean, standard deviation, independent-sample t test, one-way ANOVA
and multiple regression analysis: MRA.

The results showed that consumers in Bangkok metropolitan region with demographic characteristics were
gender, age, status, education level, occupation, and average monthly income. Different people have different
purchasing decisions for protein alternatives. The marketing mix factor in terms of marketing promotion, the topic
of promotional activities affects the decision-making behavior of consumers in the Bangkok metropolitan region to

purchase alternative protein products.
Keywords: buying decision for alternative protein product, demographic, the marketing mix
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