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Abstract

The objectives of this survey research were 1) to investigate the level of knowledge and understanding of
Bangkok metropolitan toward MSG 2) to investigate consumer’s attitude toward MSG.3) To compare consumer’s
attitude as classified by personal factors 4) To study the relationship between marketing mix factors and consumer’s
attitude.

The population was taken from the unknown Bangkok metropolitan, calculated by Cochran formula, to derive at
400 sampling respondents with reliability of 0.858. Likert 5 scale of questionnaire were used as research instrument and
distributed purposively and conveniently via online google platform. The data analysis were descriptive statistic: mean,
frequency, percentage, standard deviation and inferential statistic: ANOVA F-test, and multiple regression.

The research finding were 1) The knowledge and understanding were at moderate level both in overall,
(X = 1.86, S.D. = 0.86) and by aspect. 2) The level of consumer’s attitude toward MSG were moderate (X =
3.34, S.D. = 0.69) 3). The comparison of consumer’s attitude as per personal factors also indicated the significant
difference at 0. 05 on marital status, age and education; and the comparison of knowledge and understanding as
per personal factors indicated the significant difference at 0.05 on age, education, monthly income and occupation.
4) The study relationship of marketing mix and attitude revealed a moderate positive correlation (R = 0.413) with
the predicting power percentage (R?) of 17.10. The unstandardized coefficient equation that can be derived were
Attitude = 2.958+0.399 (Price) - 0.252 (Place) + 0.090 (Promotion).
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