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Factors affecting the purchasing decision of portable alcohol hand sanitizer

of the working-age population in Bangkok and its vicinity
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Abstract

The purposes of this survey research were: 1) to investigate the demographic factors of portable
alcohol hand sanitizer of working age residents in Bangkok and vicinities 2) to study health pattern of
beliefs of working age residents in Bangkok and vicinities 3) to investigate marketing mix factors utilized in
purchasing decision 4) to investigate the quality of purchasing decision 5) to compare purchasing decision
classified by demographic factors 6) to investigate relationship of belief pattern toward purchasing decision
of working age residents in Bangkok and vicinities .

The unknown working-age residents in Bangkok and vicinities between 15-60 years of age were
taken and computed by Cochran equation to derive at the round up number of 400 sampling respondents.
Likerts 5 scale questionnaire were employed to collect data and distributed conveniently via google online
platform. Data analysis employed both descriptive: ie frequency, percentage, mean and standard deviation
and inferential statistic: ie t-test, ANOVA, LSD and Multiple Linear Regression.

Research finding revealed: 1) the demographic profile of Bangkok and vicinities working age
residents purchaser of portable alcohol hand sanitizer of the majority were female (53.8%), single status
(42.2%), bachelor’s degree education (61.0%), Business employment (48.8%) and average monthly income
between 20,001 - 30,000 baths (40.3%) 2) pattern of health belief were at very high consciousness in
overall (i=4.60) 3) the overall level of influence of marketing mix toward purchasing decision were very
high (i=4.50) 4) the overall quality of purchasing decision of alcohol hand sanitizer were very high (X=4.59)
5) the comparison of working age residents purchasing decision classified by demographic factors indicated
significant differences at 0.05 on age, sex, marital status, education, occupation and monthly income 6) the
relationship of pattern of belief toward purchasing decision of working age residents revealed a moderate
strength of association (R=.614) with the predicting percentage of 37.7 and can be written as unstandardized

equation of
Y = 3.04 - 0.06X, + 0.36X, + 0.24X;- 0.21X,

Key words: Marketing mix ~ Alcohol hand sanitizer =~ Working age purchasing decision
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