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ABSTRACT

The objective of this study were 1.) to investigate customer behaviors in decision to purchase Life
Insurance of working consumers in BangKhen Bangkok area. 2.) to investigate the individual factors that
influencing the decision to purchase Life Insurance of working consumers in BangKhen Bangkok area.
3.) to investigate the factors of marketing mix that influences the decision to purchase Life Insurance
of consumers in BangKhen Bangkok area. By using Convenience Sampling with 400 consumers

sample size. The research was done through the questionnaires by Taro Yamane formula. The data



was analyzed in term of descriptive statistics including Mean, Standard Deviation, Percent and in
term of Inferential statistics is correlation analysis with Chi-square test.

The results of this study showed that most of the respondents were female (35.5%), aged
between 31-40 years (43.5%), marriage status were marital (53.3%), education were bachelor’s
degree level (47.2%), occupations were employees (44.5%) and monthly income were in range of
20,000-40,000 baht (49.8%). And no genetic disease (37%). Most of them do not have life insurance
(51.8%) and choosing to buy life insurance with savings (35.8%). The results of analysis of marketing
mix factors in overview found that highest level viz Products (4.35), Price (4.34), Distribution (4.30),
Marketing Promotion (4.29).

The study results of the correlation for customer behaviors in decision to purchase Life
Insurance, found that gender was not affected with all aspects of purchasing behavior, Income
affected with customer behaviors in decision to purchase Life Insurance, gender was not affected
with customer behaviors in decision to purchase, i.e. period to purchase insurance (4.31) reason for
purchasing decision (15.05). Marriage status was not affected with customer behaviors in decision
to purchase, i.e. company interested in purchasing (15.07) insurance purchasing ability (10.83) period
to purchase insurance (3.42). Education was not affected with customer behaviors in decision to
purchase, i.e. company interested in purchasing (8.44) reason for purchasing decision (13.84).
Occupation was not affected in decision to purchase Life Insurance, i.e. company interested in
purchasing (28.65) participant in purchasing decision (11.22) reason for purchasing decision (19.088).
The results of correlation analysis between marketing mix factors and customer behaviors in decision
to purchase. Products was not affected customer behaviors in decision to purchase, i.e. participant
in purchasing decision (9.10) reason for purchasing decision (13.28). Price was not affected customer
behaviors in decision to purchase, i.e. period to purchase insurance (5.91) reason for purchasing
decision (13.00). Distribution was not affected customer behaviors in decision to purchase, i.e.
company interested in purchasing (16.15) reason for purchasing decision (10.55). Marketing
Promotion was not affected customer behaviors in decision to purchase, i.e. reason for purchasing

decision (10.55).

Keywords: Marketing mix factors, Purchasing behaviors, Life insurance
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